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THRIVE BRANDING & IDENTITY

 

THRIVE branding and identity outcomes have incorporated a beautifully 
modern gradient from blue to green which unifies all assets designed to 
reflect an instantly recognizable and unique element to our district. When 
used in physical and digital communications it unifies and strengthens the 
on-brand messaging everywhere it’s applied. 

The significance of aligning all high school counseling and college efforts, 
along with positive FAFSA completions through a unified brand has 
strengthened our district’s internal and public stance on the importance of 
student success and accessibility of information and resources. THRIVE’s 
successful launch and branding has been center stage as it is the single 
point of identifiable unity across all platforms and clearly communicates our 
commitment to our students, families, and their success at GPS and beyond.  

 

THRIVE is a newly deployed GPS district-wide online College & Career Success Guide platform that launched in early 2020, where a 
custom branding solution was needed and developed to be incorporated into planning for its long-term success in communications.

The THRIVE branding and identity concepts were designed by Terri Bradford, designer of our district logo and branding, in which Terri 
strategically aligned and unified the two visually. This platform needed a bold, clear branding focus that defines its purpose. The THRIVE 
logo and wordmark design follows the Gilbert blue and gold branding colors of the GPS district, along with a new color introduction of 
green, which indicates prosperity. A strategically designed arrow in place of the “i” symbolizes upward movement with individual 
promise of student growth, which has been designed to be used as a recognizable instance in alternate spaces or as an additional 
design element to enhance branding.



Usage | Examples of branding and identity and graphic assets in use

Graphics for promotion on GPS district homepage and high school websites

THRIVE platform with custom
designed navigation and headers,

and branded graphics for all school 
counseling and career sections

GPS district news/homepage featured link
(shared on all high school websites)

gilbertschools.net

gilbertschools.net/thrive
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Digital marketing promotion graphics
HDTV format for high school and district

TV communications, promotions,
and displayed on outdoor marquees
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Promotional Cards with QR Codes
(Printed, 3.5x2” business card sized, 
distributed throughout high schools
and used at events for promotion)
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Digital social media graphics suites, including 
Facebook events for FAFSA completion targets,

Instagram posting and stories content as
important reminders for upcoming deadlines

and information resources for students
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6’ Pop-up 
Banners (design 

customized for 
each high 

school and 
distributed to 

prominently 
display in high 

traffic areas) 
with actionable 

QR code and 
information

for promotion


